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Bachelor of Commerce (OB & CBCS) Examination

schieme of Examination for Bachelor of Commerce [B.Com, | Qutcome Based & Choice Based Credit

System (OB & CRCS) from Academic Session 2022-23
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etalls of eligibilivy for B.Cam. semester 1 examination

For the B.Com. 1" Semester, Examinee shall have Passed the 12" Standard Examination of
the Maharashtra State Board of Secondary and Higher Secondary Lducation/CBSE/ICSE, with
Frghish at Higher or Lower el and any Rodern Indian Language at higher or lower levelwith
any combination of opticnal subjects;

OR
®i Standard Exarnination of Maharashira state Board of Secondary and Higher Secondary
Education inVocational Stream with one langeage anly; OF any other examination recognized
as eguivalent therelo; inosuch subjects and with such sizndards of attainments as may be
prescribed Minimom Competition vocation course [MCVC)

OR

fny other Fouivalent Fxamination of any State i (1002] pattern with any combination nf
subjecis.

Teaching and Examination Schemo
Course Nomenclature:

CC - Core course

AL C - Ability Enhancement Course

SLC - Skill Enhancement Course

E5E -« Discipling Specific Eloctives [Speciahisations)
oL - Openand Distance Learing

Bachelor of Commerce (B.Com.|
B.Cam. — Semester |

CoursefSubject | Course ' Teathinn Fiamimation Scheme Total | Credits
Mame Cade | Schome Marks
! Tatal fidax, M, Tatal | Min.
PFeriods fdarks | Marks | Marks | Passing
por Week | [THY* | {iM) Mdarks
. Furdamentals 171 I N B A 100 A1) 100 4
of Account ing
! Business | 172 ] BO 20 1060 M0 100 4

Foonamics - |

|
|
Compulsory | 173 | iy Y ! 20 100 A1) 100
Enghish | | |
' Second ' I 5 8D ‘ 0 | w0 | 100 |
languape
Supplementary :
English/ 174.1 i .
Mdarathi | | |
Himidd 1742
_ Cther |




Cou

@ ﬂrﬁﬂﬁa

177

| AEC1

i

Curtcomi-Based and CBCS Sylabus Axchelor of Commeror {8.Com|

Languages ki | 1743
OR
YWoacational
l;!:_rLH.iEE
Comme reial
Firms

| O I
Digital
Piareeting
[Ary One)

OR
Viocational
Courses
Business Skills
OR

M5-Offico
(Any Cnej

1T5-A 5 20 100 160

| 115-8

1TG-4 5 &0 100 an 100

1761

Total i0 480 a00n 244

¥ Semestor end examinalion

Note:
1.

.
EN

I__.-.

HT M Magpur UII‘I.I:.E“'.'

The duration of sach theory class shoukd be a minimum of 48 minutes
TH =Theorny, IM = Internal Marks.
One credit is equivalent to ane baur of Teaching per week, that is to say, for each subject, 48
Minutes * 5 {weekly periods) = 240 Minutes = 4 Hours i.e. 4 Cradits,
Each semester will consist of ot least 15 weeks ol Academic Work equvalent 1o 90 actual
teaching days;
For Sernesters |, (L 00 & IV, students shall apt for one subject from Ability Enhancement
Courses (AFC) and one subject from Skill Enhancement Courses (SECh. The Core Courses will
remain compulsory
The syllabus and question paper pattern of Second Lanpuage subject of B. Com, Semaster: l,
I, 10 & 1 ie o) Supplementary English b) Marathi ¢] Hindiwill be as perthe Commerce L anguage
Besard,
it The syllabus and question paper pattern of ather second knguages fike Sanskrit, Urdu, Guajratl,
Telegu, Bengali, Persian, Arabic, Pali & Praknt and Latin will be as pur the Boards of the faculty
of Arks for BA Semestor- |0, HEE IV respectively

Vocational Courses — Semester|

Examination Scheme
Theory |Internal |Practical latal
(Uni} [College) | (Uni) ark
Subjects 2 > E E iTH, +
Wi & - 8 E2 IR+
3| 2 2 s E I
iy z 2 -
ElSy5 £ | 3
o " o 3
T g
Gl Y 5 E
(s —
Latrepreneurship | 60 80 20 a0 100
Development [ |

24

| Crodits




Cutcome Based and COCS Syilabus Bachelor of Commerce (B.Com.)

—_— —w e e T LT T T e o —"
I1TH | 178,
1
Computer Application- .
Il
ar 1
1;3- 50 | 80 20 - 40 100
Principles and
Practiceof Insurance-
Il
ar
1TE.3-
Advertising, Sales
Promotion & .
Sales
~ Management-ll
B.Com. - Semester - I
| se. | course ﬁwrsnfﬁuhjnn:t Course | Teaching | Examination Scheme ' Total | Credit
Mo, | Type VET Lode | Scheme | Marks | s
Total | Max. | Max | Toral | Min
Pierinds Marks | Marks | Marks | Passing
porWeek [ (TH)Y | {IM) Marks
€C5 | Statisticsand | 2T1 3 30 | 2o mu} 40 100 4
Husiness
IMathematics I [
CC6 | Business 212 5 80 | 20 | wa | a0 | 10 | a
Loanomics ||
CC/ | Compulsory 13 5 80 | 20 | 100 a0 100 A
Fnglish
ecs | Second 1 s 80 20 | 1o 40 100 4
language
Supplemantary
Ml rathi '
Hindi 274.2 '
(ther [
Languages ¥ | 2T4.3
OR
Vocational |
Colrsns |
AFC 2 Cormimercial 2T5-A 5 A2 20 100 401 100 4
Sorvices
OR
Fundamentals: |
A15-H
of Banking /\/
[Any One)
_ | OR :
e ———— |

BT M Magpur University




Cuitcome Hasod and CBCS Syllabus Bachelor of Commerce [B.Com. |

SEC 2

Vocalional |
taursﬂs - o [ . — .

Financial L 2T6-A 5 80 20 100 a0 0o | 4
Markets
Coperations
o

Skifl
Zevelopment 2To-B

(ATy-Gne) S | SN .
Total 30 480 | 120 | 600 | 240 | e0D | 24

* Semester end examination

Mate:

L The duration of 2ach theory dass should be a minimum of 48 minutes.

£ ITH=Theary, IM=Intarnal Marks.

One cradit is equivalent to one hour of Teaching per week, that is to say, for each subject, 48
Minutes * 5 {weekly perlods) = 240 Minules = 4 Hours Le. 4 Credits,

4, Each semaster will consist of at least 15 weeks of Academic Work equivalent to 90 actual
teaching days,

5. For Semesters 1, 11, 01 & IV, students shall gpt For one subject from Ability Enhancement
Courses [AEC) and ane subject from 5kill Enhancement Courses (SEC). The Core Courses will
remain compuisery

B. The syllabus and question paper pattern of Second Language subject of 8. Com. Semester; |,
1, 11 &% IV ke, a) Supplementary English b) Marathi c) Hindi will be as perthe Commerce Languape
Board.

7.t The syllabus and question paper pattern of other serond lanpuages like Sanskrit, Wedu, Guajratl,
Telepu, Benpali, Porsian, Arabic, Pali & Prakeit and Latin will be as per the Boards aof the Taculty
of Arts for B4, SEm.E.lEtﬂl I VL 000 B 1Y pespeckivialy

Vocational Courses: Semester |l
Examination Scheme Cre
Total | dits
o Theor | Internal | Practical | Marlks
Cours a ;
Subjects £ | y(Uni) | (College} | {Uni) ITH.
o B ' ko] M
FeEslxgo (28 505w
o o g = X E_ m E ol =
B _ = | = X
|
277 Entrepraneurship
Development G0 80 20 40 100
4

R T W Magpas Universitg
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Taitcgad Baied and CCS Syllabus Backolor of Comeeerce (B Cam|

= — —
e [27181- I I
Computer
Application-l|
or
T8 2-
Principles and
Practice of Insurance-11| o a0 2 AD 1000
Qar A
Z2TH.3-
Advertising, Sales
Promaotion & Sales
Panapement-l
B.Com. - Sermectar - 11
Course | Course/Subject | Course | Teaching | Examination Stheme Tatal | Credits
Type T Code Schemo Marks
(Total | Max. | Max. |Total | Min,
Peericds MWarks | Marks | Marks | Passing
perWeek | (THI* | {IM] Marks
€C9 | Financial an 5 A0 0 | 100 Al 100 1
Accounting - |
CC10 | Monetary | 312 5 80 20 | 100 A0 100 2]
Econpmics - |
CC11 | Compulsory | 3T3-A 5 80 0 | 100 | 40 100 4
English
€C12 | Second 5 80 20 | w0 | 40 100 4
language
Supplementary
Fnglish,/ T4
Marathl
Hirutli IT4.2
Ciher
Languages 4 4T1.3
OR
YVocational
Course
}.FEH I:.:.nmpanlﬁr Law XT5-A 5 B D 100 A0 - 1040 :1.
OR
Incwng Tax
fAny Ciner) IT4R
OR
Yocational /
Course
SEC3 | Haolistic 1Th A 5 ) 30 | 100 A0 100 4
Devetopment
OR
Computerized ITE-R \&ﬂk
Accounting

B T 0 Mg pur Universily
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Outearmo Basod and CILCS Syllahu;_ﬁaﬂwru_r_!:_{_n:n[r_rmr:i iB.Com]

| | {Any One] |
| Tatal o 80 100 600 240 B0 24

* Sermesier end axanmination

1. The duration of ach theory class showd be a minimum of 48 minytes,

£ [H=Theory, IM = internal Marks,

3. One credit is equivalent to one hour of Teaching per week, that is to say, for each subject, 48
Minutes * 5 (weekly periods) - 240 Minutes = 4 Hours ie. 4 Crodits.

4. ELach semester will consist of at loast 15 weeks of Academic Work ojuivalent o M actual
teaching days

5. For Semasters 1 1, 10 & WY, students shall opl for ene subject from Ability Enhancement
Courses (AEC) and one subject from Skill Enhancement Courses (SEC). The Core Courses will
FEIIn Compulsony

B The syllabus and question paper pattém of Second Language subject of B, Com, Semester; |,
I8, 11 Be 1V L. 2] Supplementary English b) Marathic) Hindiwill be as perihe Commerce Language
Board.

7. # The syllabus and question paper pattern of other second larguages like Sanshkrit, Urdu, Guajrati,
Telegu, Bangali, Persian, Arabic; Pall & Prakrit and Latln will be as per the Boards of the faculty
af Artsfor B.A Semester |, |, 1 & IV respectively

Vocational Courses: Semester ||

E#:H-I'I'Ih"lﬂtil:ln Scheme | Credits
Thaor ' | ,
- : Internal | Practical Total
=
Ciiii 2 (o [College) {Lini] Mark
= TH.
4 Subjects = v e o | s
Codo 5 C 4] e oo +R
. a = L T
o =, m = = - E IM#
28 = =8 I
il = i, |
31| Entrepreneurshi '
pDevelopment
G B0 20 Al 100 4
318 BTR.1-
Computer Application-1l
or
3r8.2-
Principles and Practice
of Insurance- ||
G &0 20 > A4 100
or E
3TH.3-
Advertising, Sales
Promation & Salos
Management-
1

R T W Nagpur University



Cutiames Based and CECS Syflabus Bachelor of Commeres (B.Com. )
— — s e —

B.Com. — Scmester — IV

sr. | Course | Course/Subject | Course Teaching | Examination Scheme Total | Credits
Mo, | Type Mame Code Scheme Marks

Taotal Pax, Plax. Total Min,
Feriods | Marks | Marks | Marks | Passing
e (TH)* (1K1} hlarks
Week

— ey —————————

Fin.a nsial AT o a0 20 10 A0 100 A
Ao u:llln_g |

1| ce 13

2|ccit | Monetary arz | s A0 0 100 AD 100 A
Econmmics - ||
1|cc1s | compulsory AT3 5 20 0 100 40 100 4
English

Alcc1e | Second 5 B0 0 | w0 | 40 | 100 A
lanpuape
SUpplemEntany
Fnglish/ ATa1
Marathi
Hindi qTa.2
Oiher
Languapes §
OoR

4T4.3

Vocoational
Coursdes

5 |AECA | Organizational | 4T5-A &0 0 100 a0 100
[iebavicur 4

OR
Hanking

Procedure & ATH-B
Praction
{Any One)

L ¥ 5]

OR

Vocational
Course

b 5FC-4 | Secretarial ATE-A 5 B 20 140 Al 100 q
Practice
OR
Insurance
PFrocedure & ATE-R
Prattice
[(Any One}

Total 30 ARD 120 00 240 B 21

* semeater end examination

Mote:
L. The duration of each theory class should be a mipimym of 48 minutes.
2. TH = Theory, IM = Internal Marks.
1. Onecredit is equivalent to one hour of Teaching per week, Lhat is to say, for each subject, 48
Minubes * 5 (weekly periods] - 240 Minutes = 4 Hours i e. 4 Cradits, o

Tr—— < O ey A~




Dutosmn E-:EHI Br_il_:l CBCS Syllabus Bachelor of Commerce [B.Com,)

e —————— . ——— e —rw e =

A4,

Each semester will consist of at least 15 weeks of Academic Work egqunalent 1o 90 actual
teaching days,

5. For semesters |0 10 & I, stodents shall opt Tor ane subject Trom ability Enhancemeaint
Courses [AEC) and one subject from Skl Enfiancement Courses (SEC). The Core Courses will
FEIMAIN COmpUlsary
B, The syllabus and guestion paper patbern of Second Lanpuage subject of 8, Cam. Semester: |,
L, 11 &% I e a) Supplementary English b) Marathi c) Hindi willbe as perthe Commerce Language
Board
4. 1 The syllabus and question paper pattern of other second lanpuapes ke Sanskrit, Urdu, Guajrats,
Telegu, Bengali; Persian, Arabic, Pali & Prakrit and Latin will be as per the Boards of the faculty
af Arts for BA. Semester- | 1018 1Y respectively
Vocational Courses: Semester IV
- Examination Stheme Sereclits
IS Theory | Intermal | Practical | Total
Eours -E (Uni} | [College) {Lini} s sk
e Subjects s E;.‘ﬂ P . 15 = | £TH
Code By « T8 5 T2 | 4pRa
Ead "-: = s L ]
s g = = 2 % i)
] I
1
Entrepreneurship | 4
AT7 Deyeloprment- 1YW B0 %) 40 A0 100
ATE | 478.1-
Computer Application-
I
O
qT8.2- [
[ Principlesand Practice 4
| of Insurance-1v
G BD 20 40 100
Or
ATR.3. |
Advertising, Sales |
Prormotion and Sales
Manapament-1Y
G.Com. — Semester - W
Sr. Course | Coursa/Subject | Course | Teaching | Fxamination Scheme Total | Credits
Mo, Type Mame Code Scheme Marks
Total Max. | Max. | Total | Min
Periods | Marks | Marks | Marks | Passing
per (TH) (11} Marks
‘Wepk
1|cc1? | financial 511 5 BO 20 100 40 o0 | &
Accounting - 11
2| ccig | TaxProcedure | 512 5 80 20 100 4 100 1
and Fractice
3 | €18 Human Hesaurce | 5T3 5 ED 20 100 A0 100 1
Managemaent

I-l-'l' M Nagpur Unversily




. utcorme Based and CACS Syllabus Bachelar ol Commerce {B.Corn.)
—————— - s

A4 | CC20 Agricaltural 514 L 100 20 100 an 100 4
Econamics

B5E1 Cost Accaunting | 5T5A
OH
Commercial
Psycholopy Srh-B
OR
Percantile law | | 5T5%-C g &0 i 100 A 100 4
OR
Busincss als-i
Enirepreneurship
Deveolopment
{Any Q)

DR

Yaocational
Coirse

L1

B0 | 10K 40 100 f

LS

& | SECS Company Agedil LTEA
QR
Imtermship # 5HEh-H - 100 H 1004 404 00§ qH
OR
Yocational
Course

Total T =30 480 120 00 240 | 600 24

* somester end examination

Mote:
1. The duration of each theory class should be a minimum of 48 minutes.

X, TH=Theory, IM = Internal Marks.

3. One credit is equivaient to one hour of Teaching perweek, that is to say, for cach subject, 48
Minutas * 5 (weekly periods] = 240 Minutes = 4 Hours e, 4 Credits,

4. tach semester will consist of 15 to 18 weoks of Academic Work equivalent to 90 actual
teaching days.

5. For Semester ¥ & VI students have to opt far one subjedt from Discipline Specific Electives
(D5L). The Core Courses will remain compulsory.

Vocational Courses: 5Semester V

Examination Stheme Crodits
Theory Internal | Practical Total
i
o {Lini} {College) funi) ;
Suren S E flarks
Code MRRsts i 1o e
2 f (g |gE (g3 |
i = LR o =] e M]
=T | =3 EF |2 :
woOF W o 5 =
g27| 3 iE -
i 2 &
Entrepreneurshi dq
517 o 60 | 80 20 5 a0 | 100
plava|loprment-y
5T8 5781 [
Computer
Application v |
Or |
|

AT M Nagpur Uriversity R iy - e
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Duteorme Baded and CHCS Syllabus Bachelor of Commaree [B.Com.)

LT2.7

Principles and Practice

of Insurance-yY

Or

5T&.3

Adwertising, Sales
PFromotion and Sales

Panagemeni-¥

]

20

B.Cam. — Semester < V|

A0

100

ar

o

Cowrse
Fype

Course/Subject
Marme

CC 21

Financial
Actounting - W

Cole

BT

Course

Teaching
Scheme
Tolal
Periods

Examination Scheme

Max.
Marks
{TH)

Fula
ftarks
(MY

Total

Rarks

Min,

Fassing
Marks

Total Credits

Marks

Hi

20

100

40

1ao 4

ccae

Internatlanal
Economics

BT}

&0

20

100

Al

1ao 4

CC23

Advanced
Slatistics

673

LT

20

100

an

100 L]

oo 24

Financial
| anagement

T4

L

20

100

40

1040 l

D5E &

lanagerial
Accounting
Hoealth Carp
hanagermient
OR
Mercantile
Law 1l

OR
Commiarcial
Geography of
Vidarkha
Region

[Any One)
QR
Voacational
Course

BTS-A

Bl

6r5-C

6T5-0

Bl

21

1o

q0

100 4

StCH

F T i Wagpur Un

Marketing
Procesy

OR

blE A

LiT

20

100

Al

100 4

pr g

Fape IIZ_II




Quicome Based and CRCS Syfabys Bacselor of Comeercs [B.Com.)
e - Ermrmmeme—— e

Advartising
Skilis

QR
Vacational
Coirss

Total | 30 480 120 KO0 240 00 24

1. The duratian of each theary class shoukd be a minimum of 48 minutes.

2o TH=Theary, IW = Internal Marks.

3. Onecredil s equivalent to one hour of Teaching per week, that is tosay, for each subject, 48
Pinutes * 5 [weekly periods) = 240 Minutes = 4 Hours i.e. 4 Credits,

4. Fach semester will consist of 15 to 18 weeks of Academic Work equivalent to 90 actual
teaching days.

5. For Semester V & VI, students have to opt for one subject from Discipline Specific Electives
{DSEY, The Core Cowrses will remain compulsory.

Vacational Courses: Semoster - VI

| | Examination Scheme tredits
Theary Intarnal Practical Talil
€ [Uni] | {CoHege} {Uni} Mark
course | 5 i
Cade ot = i . e
= g B ooy g m won PR
& ey = [ [ E-,_ E =
" B2 ol 2 2 7 I v IR)
o | ST e
x & B o — ¥ = o
5 2 4 58 I=
] - o
|.- Y |
: Entreprencurshi q
&TY P (1] B 20 - 40 100
pleveloprment-
W
G6TE GTE. 1
Computar
Application Vi
Or
LlTH2
Principles and
Practice of 4
Insurance -\l ) 20| 0 - a0 100 I
|
ar
6TE3 | |
|
Acdvertising,

Sales Promotion
and Sales I

Management-Wl ‘;‘

RT M Nagpur Uniarsity




Quitcome Based and CECS SyFabus Bachalor of Commerce (B.Com,)

e — - S —
Course Composition Matrix:
sem| | Semil | Semul | Ser IV | SemV | Semwi | Tetal
, | | Courses
o 4 4 | 4 4 4 24
|AECC I | % | 4 1 1 &
| SkC ! 1 1 ] 1 1 A+2=5 |
DSE E | 1 i 2
Total Sem Credits 24 24 24 | M 24 26

| Total Cred!t_E

144

Frjures in rta.f-'rs fin SEC & DSE) indicate ﬂp!mum’mume e selections

List of Core Courses, Ability Enhancement Compulsory Courses, Skill Enhancement Courses and

Discipling Specific Elective
A} List of Core Courses (CC)*
SN | Semester

1
2
3 | seml
d

sem ||

aem Il

13
14
15
16

S W

17
-
19
20
21 |

22
23

| Sem Wi

24

Faper [ Subjects

Fundamentals of Acceunting

Business Economics - |

Emﬂnulmr‘,r Lriplish

Second language

stpplementary Engligh/ Marathif Hindi/Cther Languages
statistics and Business Mathematics

_Biusingess [mnnmnm - II

_I:umpulmr,- anl:sh

second language

Supplementary English/ Marathi/ Hindi/Other Languages
Financial Accounting =1
Monetary Economics |
Carrmpulscry Enghsh
second language

supplementary Lnglishf Marathi/ Hindi/Other Languages

Financial Accounting — 11
Maonetary Economics — ||
Compulsory English
second languape

| Supplementary Eng_,l_!s_l_-.,_{ Pﬂara_thlf Hind i/ Other u@%_

Financial .!'f.._c_c_npmlnr_, -

| Tax Procedure and Practice

Human Resource Maragement
Agrigultural Ecoromics

Financial .I'-t.LtDunng I".-"

_ Internntluml Economics

falta IF | nn:n:d St ustm
Financial Ma nagement

B) List of Ability Enhancement Courses (AL

Semestor

S |

{Any Dne}
S ||

[Arny O]
bcm'il!_m"

J Paper / Subjocts

| Commercial Firms

' I:"I'.Brlal Marketing

' Commercial Serviges
I-um:lnrnemals of Hanking

Company Law




Cubcame Rasod and CBCS Syfiabus Rachelor of Commeree [B.Com]

(A Crever) Inceme Tax |
sem [\ Organizational Dehaviour —— |
Ay D) Banking Procedure & Practice

L) Listof Skill Enhancement Courses [SEC)*

' Semester Paper { Subjects
i E
(Any Ona) M5-Office
Bem i Firancal Market Operaticns
[Any One) Skill Devalopment
S I Hezlistic Development
[Any Q) Computenized Accounting
Sem IV secretarial Practice
| [Any Qnej | Insurance Procedure & Practice
Sem 'V - Company Audlt
[Any One) | Internchip
sem ¥l | Markeling Process
[y Oz Advertising 5kills

3} Lstof DL {Discipling Specific Electives)®

aemester Paper [ Subjects
Riercantile Law |

Sem Y Busimess Entreprencurship Development
| tAny One) Cost Accounting

Bisingss Fnlrepreneurship Dewlopment
Mercantie Law Il )

sem Vi Commercial Geography of Vidarbha Reglon
iAny Onej ranagerial Accounting

Hospitality and Healthcare Management

If the student wishes to apt for any course, ather than offered by the University, He [/ she can register
for any other pguivalent credit O0L (Dpen and Distance Learning) courses ard submil the passing

certificate

*Detailed curriculum contents of courses in 17 and 2™ Semester are mentioned in Appendix A,

ET M Nagpur Uiniverdily




Outcome Based and CRCS Syllabus Bachelor of Commerce (B.Cam,)

3. Workload

Waorkload Chart (70 periods per week) (Odd Semestors)

.B':'n'“ Samestor |

Sr. | Course | Course/ No. of
Mo, | Type | Subject Periody
| L Fandamnntals 5
of Arcgmarding
z L iy 5
lcaraimecy - |
3 AlLC Corerevarcial 5
Firms
CH
Migital
karketing |
1 SEC Hussimerss Skils 5
113
RS Hue
Tatal Perinds 3

H T M Magpur Wihersity

gr.
Mo,

1

Course
Typa
CC

- H 3

E.E_dl'l'l !'-l;:rngg.lér |_||_

Subjocts
Tinancial
Mcoumting - |

PEELary
Cenirmsrics -

':.:';".1'.'}';1?1“
riH

Incame lax
Halistic
ewalppment
CHR

Computorized
ﬁn:ﬁnlml:lng

[ Mo, of
Periods

20

B.Com. Semester V

5 Cimirse

Mo, | Type

y s

2 Fis

3 oL

4 s

i AED.
nsi

6 SiC

v 3 A

—_—— e,

[ Subjects

Finarcial 4
Ao mg -
i
fasier— :
Foceduro
| and Practice
[ Hlismran 5
Hesouroe |
Manapeme
bl |

Aggivaliral
Emnoniics

-

Cost i
ArcouEniingT

LR]H

Commercal
Psychoogy .
oR

furcantile
L |

41

Fudipis,
Lnbreprene
urship
[l
LU
Company 4
A

el

ntednship

Page 34



Oactcomner Based and COCS Syllabus Dachelor of Commeroe |8.00m.)

Waorkload Chart [70 periods per weak) [Even Somesters)

L Cnm. Sempster i B.Com. Sempster IV | B.Lam. bermester V1
S, | Course | Coursef No. of Sr. | Courte | Subjocts Ma. of | | 5. | Course | Subjects
Mo, | Type | Subject Periocs | | Mo | Type Periods | | Mo | Type
1 (i Sabmlics andg 5 1 L Financial 1 1 cC Firancial
Basnress Mecaunting - | ACCHIPARIR -
Iathrmatics | A3 l'l"___
i iC Busaness 5 | (i Manetary 4 ) T international | 5
loooomics - 1§ Leoromees i ! Franamics
A AEL Commer.ial 5 3 AEL Ovganizationa 4 E L Aohvanded %
Torulens | Rerbqrsaavir Ghatistics
1R (8]
Randking
Fumdamenials Procedure &
| otBanking Praclice .
A G Financial 5 | SELC Secreharial 4 1 it Firancial
feitark ps Pracilon anagemo
Qporations
L]
i
Inauancs
skill Procociure &
Neseloproent Praciice 1
b AEC fdanagerkad
| D= ACTounting
&1}
Hospisality
| anid Health
Carg
rdan agermenl
%111
fdorpantile
L Ul
(R
Csramercial
Geogiaphy In
Vidarbha
. ! - | 1 i .
£ TFEC Marketing
Progoss
K
ArlyerEing
Skilds
Total Periods I mo 1 £l |
Weekly Workload Chart (Languages) {For Semesters 1L 101 % 1]
5. ] Cowrses) Subjects Periods
M.
1 ‘ Cornpulsarg Fnghik b itericeds of Theory
i
1 Peried of Toutoriad For a Baleh af 20 Studeats.
3 1 Sesond anguage
Supplementary Englichy parathl) Hin w Ferinds of Theory

BT M Mapgpur Unisersity




Lutcome Based and CHCS Syllabus Bechelor of Commerce [I.Com.)
S Bk Rdbelei damid o i

4, Assessment

* The final total assessment of the candidates s made in torms of an internal assessment
(Sessional| and an extemal assessment for each coursefsubject taken together

*  For each paper (other than Intemship), 20 marks will be internal assessment and 83 marks
for semester-end examination {external assessment) 1o be conducted at the coliege lewel
(Odd  semesters examinations) and BTM Nagpur University  loevil i{Fven semestor
examinations)

*  All subjects shall have a wokload of 5 perinds per weel, including 4 periods of theory and 1
period for classroom activity-based teaching per week For Compulsary English 1 sdditional
Tutorial period for a batch of Y0 students is allatied,

=  Expected classroom activities shall consist of the fallowing: (a) Group Discussion {h)

weminars {c] Power Point Presentations {d} Flocution (e) Debate (f] Kole Play (g} Case Studies
(h) Educational Games. The teacher s expected to undertake a minimumn of four of the
aforesaid octivity.

Internal Assessmont ——

1a | Attendance of the student during a particular semester | narks

1b | An assignment based on curriculum to be assessed by the teacher 05 parks

_concerned
1¢ | Subject wise class test or activities conducted by the teacher concerned 10 Marks
1 | Internal assessment Total marks aw
2 | Semester wise End Examination marks B0
Total Marks Per Course 100

»  The internal marks will e communicated to the University at the end of each
semester, but before the semester end examinations [/ as instructed by the
umiversity, These marks will be considered for the declaration of the results.

®  The record of internal marks, evaluation & results should be maintained for a periad
of one year by the respective institute/college for verification by the competent
authoriby,

Internship and its evaluation

During the fifth semester, those students who opt for SEC 5 as “Internship” will have to
undargo an internship of 6-10 weeks (Minimum 120 hours) with industry, business, service or
social organization. Article ship attended during the fifth semester of B.Com . for Brofossianal
Caurses like CA/CS/ICWASCMASCEA, etc. will be considered as “Imternship”®  provided
appropriate cocumentary proofs are submitted by the student. Students should subinit an
authentic |nternship Completion Certificate issued by the competent autherity of the
businessfinstitution under whom the intemship is undertaken, The respective college will
assess and eviluale the same as per parameters{like PowerPoint Presentation, Brief Report,
£ic.] fid down by the college from time to time.

3. Standard of Passing

The scope of the subject, percentape of passing in Theory and Praject and Internal Assessment
will be governed a5 per following rules:

(i} In order to pass the Bachelor of Commerce {B.Com.} 1st, Ind, 3rd, 4th, 5th and 6th Semester
Examminations, and an examinee shall obiain not less than A0 % marks in cach paper, that is 1o say
cambined in the written Cxamination conducted by the University and i internal assessmpont put
Logother.

subsequent cxaminations on paymaent of a fresh fee prescribed for the examination together with

[il} An cxamines who s unsuccessful at the esamination shall be eligible for admission ta the YJ
the conditions of the ordirance in force from time to time, p!

HT M Magpur U
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Outcome Based and CBCS Syllabus Bechelor of Commerce [B.Com. |

f, Credit and Grade Poinl System!
&) Conversion of Marks to Grades and Calculations of SGPA [Grade Point Average) and CGPA

R T M Nagpur University

(Cumulative Grade Point Average): In the Cradit and Grade Poinl System, the assessment of
individual Courses in the concernpd examinations will Be o the Basis of marks anly, bl the
marks shall later be comeriod nlo Greades by some mechamsm whersin the owirall
performance of the Learners can be reflocted after consadering the Crodit Poinis for any gen
course, However, the overall cvaluation shall be desgnated interms of Grade, There are same
abbreviations used bere that need an understanding of each and every parameter imiolved in
prade computation and the evaluanon mechanism. The abbreviations and formulae used are
as follows: -

Abbreviations ond Farmuloe Lied

G: Grade

GF: Grade Poinis

C: Credits

CP; Cradit Poirts

CG: Credits X Grades (Product af credits & Gradosl

SGPA = FCG: Sum of Product of Credits & Grades points J Y0 Sum of Credits points

SGPA: Semester Grade Point Average shall be ealcutated Far indeadoal semestons (1T s alsa
designated as GPMA)

COPA: Cumulatwe Grade Point Average shall be calculated for the entire Programme by
considering all the semestors taken opether

EEP._ﬁ to Percentage (%) conversion formula: Pereentage (%] = [CGPA] * 10

After caleulating the SGPRA far an indimidual semester and the COPA for entire program, the
value cam be matched with the grade in the Grade Peant table as per the ten (10] Poinig
Grading System and exprossed as a single designated GRADE suchas O, A, B C D, Pand |

sr. | Letter | Grade | Mark Range | Performance |
i Grade | Points
1 | o 10 | Above 90 upto LOO ‘ Outstanding
e A+ G I Above BOupta 80 | Excellont |
3 l B, I E dhower M upta B0 Wory Giood
d ; A+ ; Abhowo GO opio A0 IETata sl
5 ! B f Above 50 upto S0 I Abowve Averape
f I C - & Above 4% upto S0 I Averape
7 . ‘ 4 ANto 45 ' Pass |
B F o Relow 40 Fail "
s | a8 | O Absent | Fail |

& stucent cbiaining Grade | shall be considered faited and will be reguired 1o reappearin e
ex@mmation.

Bl Division at the B.Com, semester ¥l examination shall be declared on the bases of the aggregate
marks 31 the B Com. semaoster | semester I, semestor 1, semester IV, semester Y and
semiesies Vi exarmnations taken together and the CGPA will be calculated and notified

] The sucorssful pxaminees at the B.Com. semester VI examination shall be awarded division
hazed an CGPA . A A

e ————

W




Outcome Based and CBCS Syllabus Bachelor of Commerce |B.Com.]

/. Promotion to Higher Semester (AT.KT.):

The unsuccessful candidate of any semester examination shall be ALLOWED TO KEEP THE
TERM [ATKT] in accordance with the following table: (Theory and Internal assessment of that
theory subject shall be jointly considered as single passing head).

“Admissionto | Candidate should have Candidate should have | Candidate should have
academic passed All courses of the filled the examination passed in Minimum 50%
year following examination form and appeared for | courses of the following
the ""l:l-“ﬂ'l'l"ll'lg gxaminanion
| ea;a-minali;m:_r._ s
i" Semester H.5.5.C./Eguivalent — paaaa
17 — " .
2" Samester samas 1% Semester —
Tt Sermaster 50 courses of 1" and
3 Sempster e 2™ Somesters taken
together
. = —
4" Semester e 3" Semester A Abowe
50% courses of 3™ and
5™ tomester 1" and 2™ Semesters AT Camaster A% Comesters takan
together
6" Semester” R st 5" Semester As Above

Mote: [*) A candidate admitted to Final Semester can appear for Final Semester examination
however the result of the Final Semester examination will be withheld unless the candidate cizars
all the lpwer examinations of the B.Com. Course.

A T8 Nagpur Unkversiy '

Pravision for Multiple Exit and Multiple Entry

The B.Com. program offered under this direction provides an opportunity to students for
multiple exit from the program as per following conditions

A student can exit the program after successful completion of 1% and 2™ Semester courses
and abtaining 48 credits. Such a student is eligible to be awarded 'Certificate in Commearce”
by the University provided that a student has successfully completed at least one "Skill Based
Course’.

A student can exit the program after successful completion of 1, 2™, 3 and 4" Semester
courses and obtaming 96 credits. Surch a student is eligible to be awarded ‘Diploma in
Commerce’ by the University provided that a student has successfully completed at least one
‘Skill Based Course’,

A student whio has completed the 3 years program and carned 144 credits will be considered
alipible for award of ‘Bachelor of Commerce” degree by the University.

& student who wishes to exit the program before completion of 3 years is required to apphy
lo the university through the Principal.

A student who opted for exit from the program before completion of 3 years (a & b) above
shall be eligible for admission to next year of the program in any subsequent academic session,
Howewer, if at the time of admission, if this scheme of examination is not in force, the student
will have to complete the program according to the provisions made under the directi
prevailing at the time of such admission.




Outcome Based and COCS Syllsbus Bacheler of Cammoroe {H.Com|
—— —_—— I ===

9, Provision for Transfer of Credits

The B.Com. program offered under this direction provides enhanced academic flexibility 1o
students in terms of selecting the courses they want to learn, A student can opt for any course
from any statutory/recognized Universily or any recognized online learning platform such as
SWAYAMMPTEL/EdX/Coursera in liey of a course [excepl Core Course and Discipline Specific
Electives) mentioned in this scheme of examination. The mechanism for transfer of credits
earned through these courses to be adhered is mentioned here:

1, Any Core Course or Discipline Specific Flective mentioned in this scheme of pxamination
cannot be opted out by-a student.

2. Astudentcan opt out any course other than Core Coursey/Discipling Specific Elective and eam
equal number of credits by completing any ODL ar Online course/s from any
statutory/recognized University or any recognized online fearming  platforn such as
SWAYAR M PTEL/ EdX /Coursera.

3, IF a student is willing % apt out any such course, he/she will have to mention this while
submitting the examination lorm to the Univerdity for respective semester,

4, Acertificate of completion of such an ODL/Online course shall be submitted by the student to
the University through coflogs before end term evatuation

5. Such a certificate shall mandatorlly have the number of credits, duration of the course and
grades/marks obtained by the student and shall preferably have a QR code for verification.

h. The college shall submit the grades and marks obtained by the student to the University along
with Internal Assessment marks for the concerned examination.

7 Ifa student has opred for an ODL/Online course ina particular semester and failed to submit
the certificate within prescribed time, the student will be marked for ‘Absent’ for a particular
course in that examimalion, Such a student will be required to fill in the examination form in
the tonsecutive attempl and submit the passing certificate in order to get his/her corrected
result.

10, Eligibility for award of Degree:

In grder to become eligible for award of ‘Bachelor of Commerce [R.Cam.)" degree, a student
has ta fulfil the following conditions;

A ostudent bhas 1o carm rminimium 144 credits in not less than 3 yoars,
A student has to successfully complete {pass) all Corve Courses and Discipline Specific Electives
mentioned in this direction.

NOTE: This scheme of teaching and examination for Bachelor of Commerce program shall be
effective from the academic session 2022-23 and a comprehensive direction for other regulations in
this connection shall be soan issued by the University.

BT 4 Maggur Universily







Bachelor of Commerce {OB & CBCS) Examination
Academic Year 2022-23 onwards
Appendix ‘A’

Detailed Syilabus for 1% and 2" Semesters






Bachelor of Commerce
B.Com. {CBCS) ~ Sem |

B.Com, - First Year Semester-l
Course [ype: Core Course

Course Name: Fundamentals of Accounting
Course Code: 1T1

Course Outcomes;

CO1 | Given the information about the business transactions/ each student will be able

transaction in the hooks of accounts i e. lournal, Ledger, personal, Real, Nominal
Account and Subsidiary Bocks eic. by applying double entry book system of
accounting.

coz Given the Trial Balznce of a 5ole Trading concern along with the accompanied
adjustments the students will be able to prepare the financial statement of a Sole

Trader at the end of a financial year.

co3 I Given the detail business transactions between the Head office and Branches,

| students will be able to prepare Branch Accaunt, cash and Credit sales, debtors &

. | stack and debtor method of accounting,

| CO4 | Given the Trial Balance along with the sdjustment of a Co-operative society a
student would be able to prepare Trading Account, Profit & Loss Account, Prafit &
Appropriation Accounts and Balance Sheet of Co-operative Society As per State
Co-operative Sodeties Act, 1960,

CO5 | Given the information of business Receipts and Payments, student will be able to

| a simple cash book.

Unit - | Basic of Financial Aceounting

to identify the nature of transaction/ events and willbe able ta record the financial |

An overview of basic of books keeping and accountancy. Objective, Importance,
Advantages, Limitations and Functions of Accounting. Double Entry System, Branches
of Accounting. Capital and Revenue Receipt & Expenditure. Preparation of lournal,

Ledger's, Simple Cash book, Trial Balance.
(Theory B Mumerical}
Unit - I Accounting Concepts:

S LITE ﬁm,_f =
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Meaning. objectives and principles of Accounting, Accounting Concepts & Conventions,
Indian Accounting Standards- AS 1 to AS 10, Basic concept of Profit & Loss Ajc and
Balance Sheet. Preparation Final accounts of Sole Traders (Excluding Manufacturing
Alc)
iTheory & Mumerical)

Linit - 1l Branch Accounting | Excluding Foreign Branch)
Meaning of Branch Objective of Branch Accounting, Type of Branches, Mentioned of
Accounting Records, Transactions relating to Branch, Accounting procedure of Branch.
[Thaory & Mumarical}

Unit - IV Final Accounts of Co - Operative Societies:
(As per Maharashtra Co-Dperative Societies Act 1960)
Introduction, Types of Co-operative societies. Preparation of Trading Afc, Profit and
Loss Afc, P & | Appropriation Afe and Balance Sheet. (Theory & Numerical)

Mote: Activities for subject/Chapter related (Workshop, Seminar, Guest Lecture, Group
Diccussion, Visit to Business arganisation)

The Financial year ends on 31st March.

Reference Books :

Or. 5 M. Shukla : Financial Accounting, Sahitya Bhawan Publication

Gupta R. L. - Advanced Financlal Accounting - 5 Chand & Sons

Kumar, Anil 5, - Advanced Financial Accounting - Himalaya Publication House

Shukla and Grewal : Advanced Accounts |5, Chand & [td. New Delhi)

Jain and Marang : Advanced Accounts [Kalyani Publishers, Ludhiana)

Dr.5. K. Singh: Financial Accounting, S.B.P.D Publication, Agra

Dr. Vijay Bagde, Dr. Pramod Fating, Dr. Prashant Gulhane: Financial Accounting-1; Sir
Sahitya Kendra, Magpur.

8. Dr P, Wath, Dr. R, Jadhao, Dr. R, Selukar == Financial Accounting: Sai Iyoti Prakashan

Question Paper Pattern

e B L R i )

B.Com. - First Year Semester-|

1T1: Financial Accounting-|

N.B.- 1) Al gquestions ara compulsery,

21 AN questions carry equal marks,

. No, 1-Unitl
a) Theory - 08 Marks

Qs |



b} Prablem 08 Marks

OR
£) Problem 1Ehiarks
Q. No. 2 -Unit ||
a) Theory 0f Marks
b] Problem 08 Marks
OR
¢) Problom 16harks
O Mo, 3 - Unit 1
a} Theory 08& Marks
b! Problem 08 Marks
OR
¢l Problem 1aMarks
Q. No. 4 = Unit 1Y
1. Theory 08 Marks
2. Problem 08 Marks
]
3. Problem 16Marks
0 N & a} Unit =i Problem 04 Marks
k) Unit <1l Problam 04 Marks
o) Unit =111 Problem 04 Marks
d) Unit =1 Problem 04 Marks

E’u&ﬁ_ Yo _






Bachelor ot Commerce
B.Com (CBCS) = Sem |
Course Type: Core Course
Course Name: Husiness economics -1
Course Code: 1T2

Course gutcomes

CO1 | Siudents will be able to classify fundamantal problems of an econamy

CO2 | Students will be able lo use demand analysis & Indfference curves analysis in given
situation

€03 | Students will be able o apply vanous demand forecasting techriques

CO4 | Students will be able fo identfy key elements in supply and isogquant curves

CO S | Students will be able to measure and comment on elasticity of demand for given data

Lt 1:

Introduction to economics; Comtents of economics, stages of economic evolution, essential processes
af economy, fundamental problems of an economy, basic terms ard concepts — goods, utility, value,
price, wealth, incomae and eguilibdum

Limit 2

Demand Analysis: defining de mand & Law of demand & Exce ptions, utility analysis, indifference curves
analysis, Types of demand — direct & Indirect demand, derived & Autonomaous demand, durable and
non-tdurable goods demand, firm & industry demand, total market and segment demand, |
Determinants of Demand; Flasticity of Demand: Chanpes in demand, demand function, concept of
clasticity, measurement of elasticity

Lmit 3

Demand Forecasting: forecasts and forecasting technaigues, Qualitative tochnigues — expert apinion
survey | consumers complete enumeration survey, sales force opinion survey, consumers end use
survoy . Quantitative technigues — trend projection technique, brometric method | Cconometric
technigues —regressicn method

Unit 4;

Supply: Meaning, Criticism, factors influencing factors of supply. Law of supply, movements and shifts
imsupply curve, Elasticily of supply, determinants of supply.

Production Analysis: Produsction function, returns to factor and returns tooscale, Outpul elasticity
Ispguant Curves definition, General Properties

Roforoncos

1. Business Economicgs , V.G, Mankar, Himalaya Publicalion House

2. Modem Economics, H L Ahuja, 5.Chand & Co Ltd

3. Micro Ecenomics PN Chopra, Kalyani Publishars,

4. Micro Ecenomics, [.0.Chaturvedi, Galgotia Publishing Company.

5. Modern Economic Theory, K.K. Dewett, 5.Chand & Co Lid. @;’ :

w7






B. Com. {CBCS) Sem |
Course Type: Ability Enhancement Course
Course Mame: Commercial Firms
Course Code; 175~ A

Course Dutcomes:
68) students will be able to relate the concepls of commercial firms
coz students will be able 1o interpret the concept of sole trader inlo praciice
a3 students will able ta analyse partnership firm and will gain knowledge aboul slarting a
parinership firm
L4 Sludents will be gain knowledge aboul comp and it's varigus concept and will be able 1o gain
knowledge aboul starting a companny,
Cas stidents will relate to the concept of start ups and will be aware about starting 2 start ups
and will be able to prepare project report
1) Commercial firms: Cancept and importance. I contribition ln seonamic growth
) Sale trader: meaning, definition, salient features, proced ure to start asole  trade business,
Activithes included in sole trading, Partnership: concept, meaning, characteristics importance
procedure to be adopted for starting partnership. Activities invalved in partnership business
3] Company: concep, meaning, characteristics, procedure Lo start a company, activitics inwolved in
company busemess
#) Sart ups: concept and meaning, role in cconamic developoment, various Government schemes

for start ups. Preparation of project report for start ups

&8y



QLESTION PAPER PATTERM
BCOM - | : SEMESTER |
1T2- Cammercial Firms
TIME:- 3 Hours] [Full Marks:- B0
M.B. - 1) All guestions are compulsory.
2} All questions carry equal marks,

Qi

{a) UNIT — 1 08 Marks

() LINIT — 1 08 Marks
OR

&) UNIT — | 16Marks

Q.2
() LINIT — I 08 Marks
(b} UNIT — [ OB Marks
OR
ie) UNIT — | 16Marks

G.3.

{a) UNIT — Il DB Marks
{b) LINIT — Il 0B Marks
OR
[c) LINIT — | 16Marks

Q4.

(a) UNIT — IV DB Marks
(b) UNIT — IV DB Marks
OR

(&) LINIT — | 16Marks

Qs
al LIMIT = | 94 Marks
b} UNIT — Il 04 Marks
c] UNIT — 1l D4Marks
d) UNIT = IV 04 Marks



B Com [CBCS) Som — |
Course Type: Ability Enhancement Course
Course Name: Digital Marketing
Course Code: 175 - B

Course Qutcomes

col The students will be able ta understand the concept and develop the knowladge of Digital
Marketing, F-Commerce and M-Commerce.

22 | The students will be able to understand the concept & will be equipped with the practical
krowledze of creating Flectronic mail (Email), Websites, Brochure / Flyers.

o3 The students will ke able to develop the knowledge sbout usage and Proceduses for handling
various important Digital Marketing Platfarms for Farning income.,

o4 I'he students will be able 1o develop Lthe knowledge sbout Recent Trends for Ezrning Income
through Digital Marketing.

Q5 The students will be equipped with the practical knowledge of varous important Digital
Marketing Platforms.

Unit 1. Digital Marketing: Introduction, meaning, signficance and benelits. Myths in Digital parksting,
Digital marketing process, Introduction te ECemmerce, M Commerce, Traditional marketing Vs Digital
Markeeting,

Unit 2. Electronic mail (Email} and Websites: Meaning & Features of Email, Procedure for sign-up and
sing-in in Email. Usage of BLC & CC in Email, procedure to send the attachment through email Meaning
& Feetures of Websites, Frocedure for Creating Website, [omain name, uses of hyperlink, Brocedure for
Creating Brochure [ Flyers.

Unit 3. Usage of Digital Marketing Platfarms for Earning Income: Pracedures for handling- Search Engine
Optimisztion [SED), Search Engine Marketing [SEM], Social Media Dptimisation (SMO), Social Media
Marketing [5MM); Email Marketing, Mobile marketing, Pay Per Click (FPC) Advertising, Google AdSense,
Content Marketing, Affiliate Marketing, Influencer Marketing.

Unit 4. Recent Trends for Earming Income through Digital Marketing: Proceduwes for - Creating Blog,
Creating Youlube Channel, Setling up Facebook Advertising Account, Starting Freelancing Service, using
Podcast for Selling Products. Procedure for Selling products on Instagram, Procedure for Creating seller
aroount on variows Digital Marketing Platforme- Amaron, Hipkart, ete,




References Books!

o fundomentals of Digitol Morketing, Puneet Bhetio, Pearson Fducation; second edition (une
2014}

®  [gital Maorketing, Seema Gupta, McGrow Hill Fdueotion: Secand edition (Augiist 2020
Digital  Marketing:  Complete  Digitel  Marketing  Tutoriel,  Koifosh  Chardro
Upodhyry, Motion Press; I8 edilion (Awgust 2021)

®  Digital Marketing, Moutusy Moty, Oxford Uniuersity Press (fune 2022]

& Receat Trends in Digital Commerce, O, Medho Kanetkar, O, Mamsh Vyeos, Mrs, Mrunmepes
Khati, Solmath Prokashan {Juhe 2021)

e The Essentiol Sociel  Media  Marketing  Handhook, Gl ) anhin, Repg
Priblicotions fngia (20 June 2018}

& Locfal Modie Markating 2021, by Michael Branding, Motion Press; Tst editioe (fune 2021)

QUESTHIN PAPER PATTERN
BCOM —1 : SEMESTER D
1T Cammersial Hrms
TIME:- 3 Hours) [Full Marks: BD
W.B. — 1) a4l guestions are compulsory.
21 all guastions carry egual marks.

Lo
faf UNIT — 1 O8 Marks
() LIMIT — 108 Marks
{In
[C] UMIT = 16Miarks

0.z
[a) UNIT ~ 11 08 Marks
{b] UNIT 11 08 Marks
R
{e) UNIT — 1 16Marks

0.3,

(@) UNIT — 11 D8 Marks
(b) LINIT — 11 08 Marks
Ok
(€] UNIT — | 16Marks

Q4.
[&) LINIT — I 08 Marks
(B} UNIT — IV 08 Marks
(8]
) UMIT — [ 16Marks

L5,
al UNIT —1 04 Marks
Erp LIMIT — 11 DM Warks
c) UNET =11 04Marks
\}: d) UNIT — IV 04 Marks
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B. Com. (CBCS| Sem |
Course Type: 5kill Enhancement Course
Course Name: Business Skills
Course Code: 1T6E— A

Coursa Cutcomes:

| co1 | The student will be able to classify different farms of business and business

| activitias _ o
C02 | The student will be able to differentiate batween management and
.jiiminis'[r_q_t!:_:_rn and also will be ab_lglt.g_rgrm ulate a plan for a given activity
CO3 | The student will be able to distinguish types of arganisations and will also
. | ableto decide actions for a given situation e —

Co4 The student will be able to select leadership skills in a group and
o demonstrate direction skills to achieve objectives )
Cia5 The student will be able to demonstrate the reles, skills and functions of

management required for a business activity

Unit-l: Nature and Scope of Business: Meaning and Definition of Business, Characteristics,
Objectives of Business, Classification of Business Activities, industry, Commerce & Trade,
aocial Responsibility of Business Towards Different Groups. Forms of Business Units: Sole
Trader, Partnership, Joint Stock Company and Co-Operative  Society Meaning,
Characteristics, Advantages & Disadvantapoes.

Unit-Il: Management and Administration: Meaning and Definition of Management,
Characteristics, 5cope, Importance, Management and Administration, Managoment — A
Science or Art. Planning: Meaning, Nature and Characteristics, Process, Importance, Types,
Components.

Unit-lll: Decision Making: Concept, Characteristics — Importance, Process, Types of Decisiens.
Urganizing: Concept, Principles, Types — Line, Functional, Line and Staff, modern types of
arganizations-Projects, Matrix, Farmal and Informal Organization; Advantages and
Disadvantages.

Unit-IV: Direction: Meaning, Nature, Importance and Techniques. Co-Ordination: Meaning,
Principles, Internal and External Co Ordination, Methods of Achieving Effective Co
Crdination. Leadership: Leadership — Concept, Characteristics, Types and Qualities. Concept
af Morale. Control: Meaning, Characteristics, Need, Procedure, Types, Essentials of Good
Cantrol System, Control Devices.

Reference Books

L. Ramaswamy, |. (2011} Principles. of Business Management, (8th ed.), Himalaya
Publishing House, New Delhi.
4. Principles of Management and Administration, Author, 0. Chandra Bose, Fublisher,

PHI Learning, 2009

W

-~

7j
5



i

Robbins, 5. (2017} Management, {13th ed.), Pearson Education, New Delhi
"The Practice of Management”, Peter Drucker, Om Books India
Ghuman, K & Aswathapa, K, (2017]. Management concepts and cases [10th ed. ), Tata

McGraw Hills, Mew Delhi

Koontz, H, & Weihrich, H {2016). Essentials of Management: An International
Perspective (8" ed ), Tata McGraw Hills, New Delhi

1

[a] LIMIT —1 8 Marks
(b} UNIT — 108 Marks
LR

{eh UNIT = | 16Marks

0.

{a] UNIT — |1 08 Marks
(B} LUIMIT — 11 08 Marks
L]

{ch UNIT = | 16Marks

a3

{a] UNIT =111 08 Marks
(b) UNIT =108 Marks
OF

(o) UNIT =1 16Marks

0.4,

[a} UNIT = IW 08 Marks
() UNIT — IV OR Marks
OR

[£) UNIT — | 1BMarks

0.5,

a) UNIT - | 04 Marks
) LUMIT — 18 08 Blarks
c) LUNIT = Il dMarks
d] LUIMIT = 1% 04 harks

OULSTION PAFER PATTERM
BCOM =1 : SEMESTER |
176-A — Business Skills

TIME: 3 Hours) [Full Marks.- B0

M.B. - 1) All guestions are compulsory.
2] All questions carry equal marks.
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B.Com (CBCS) SEM —I
Course Type: Skill Enhancement Course
Course Name: MS-OFFICE
Course Code: 1T6-B

Course Dutcomao

af M5 Words.

different Excel formatting tools and faatures,

co3 | Students will able to perform calculations using functions, and present the data visually using

charts and graphs.

Coq & taols of PowerPoint.

CO1  Student will be able to create and manage word documents with required farmatting.
Students will be able to compose word documents and operate relevant features and tonls

coz | Student will be able to perform operations like creating, storlng, and formating data using

Student will be able to create and design professional presentation using different features

cos | Students will ba able to prepare and appraise professional business data, document and |

| presentation,

Wit
Microsoft Word

Intreduction ; Getting familiar with the interface of Word; Backstage View{File): Creating,
Saving, Opening, Closing of document; Editing text Documents; Inserting & Deleting text,
Toolbars, Inserting Tables, Pictures, Shapes, lcons, Smart Art, Drop Cap, Date and time,
Object, Ward Art, Special Symbols, Hyperlinks, Header and footer, Page Numbering, Charts;
Use columns and breaks; Using step-by-step mail merge wizard; Review documents using -
Spelling and Grammar check, word count; Different views of word document, Change the
view of document ; Using format painter ;Creating styles; Using Page Setup Settings , Printing
of the document; Sharing the decument ;Fxporting of word document

Unit 1

Microsoft Excel — |

Introduction ; Getting familiar with the interface of Excel: Backstage View(File); Excel
loolbars; References-Absolute and Relative; Working with worksheet/workbook; Data Entry
in Excel; Formatting of data -Farmatting Cell, Rows, Columns, Shest ; Different farmatting -
Mumber Farmatting , Text formatting , Date Formatting  Alignment Settings, Font Formatting,
Border Shading |, Format as Table; Changing Row /Height  Using Hide funhide options;



Moving or copying sheet; Renaming Sheet; Flash Fill :Using find and select options-Go to, Lo
To Special ; Sharing the excel workbook; Exporting of worksheet

Unitin

hicrosoft Excel - 1|

Outline -Group, Ungroup, Subtotal; Conditional Formatting; Performing Calculations with
Functions and formulas, Function Library-Date and Time Functions, Mathematical Functions,
Lagical Functions, Text Functions, Statistical Functions, hlonkup, viookup; Converting data
fram text to columns, remaving duplicates; Creating Effective Tables & Charts; Data analysis
using Sort Filter and data validation faature in excel; Pivat table & Pivot charts; Page Setting

& Printing

Uit IV

Microsoft PowerPoint

Introduction | Getting familiar with the interface of PowerPoint; Backstage View (Fila); Slide
Layout; Formatting in PowerPoint; Different Toolbars; Inserting Clip Art, Picture, Slide,
Organization Chart, Smart art ,Table, Hyperlink; Presentation Views ; Master Slide; Working
With Movies and Sounds; Using differant design themes; Changing Slide Size and background
. Applying Animation and Slide Transition; Shideshow ; recording slide show; Page Setting &
printing; Sharing the presentation jExporting the presentation to Wideo

Text Books

1. WS Office 2016 Quintessential Course =vishnu P Singh, Asian Computer Books
3. MWicrosoft Office 2016 Step by Step, Joan Lambert, Curtis Frye, Microsoft Press
3. Information Technology, Vikrant Malviva, Himalaya Publishing House

feferonce Books

1 Introduction to Informaticn Technology, Renu Vashishth & Dr. Neeru Mudra, Himalays
Fublishing Houza

Computer course —Prof. Satwsh Jaln, Shashi Singh, M. Geetha, BFR Publication

Office 16in easy steps, Michael Price Mike Mc Grath, BPB Fublications

Office 2016 for beginners- Steven Weikler, Alpha Lifestyle Productions

Microsoft office 2016 Waord, Excel, One Note Book - Vol 1-Lalit Mali, Notion Press
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Bachelor of Commerce
B.Com. [CBCS) = Sem i
Course Type: Core Course
Course Name: Statistics and Business Mathematics
Course Code: 271

| €o Given the information about a particular variables, Student will be
demonstrate an  understanding of statistics by creating frequency
fistribution as per the Statistical Series.

€02 | From the é,j'u.run d;tta seb student will be able to compute Mean, I;d'iﬂd'l;ﬂ,

Maode and other measure of central tendency as reguired,

€02 | From the given data, Students will be able to know dispersion and to

calculate Standard Deviation, Quartiles, Quartile Deviation & Co-efficient of

ariation.
CO4 | From the given data set the student will be able to mmpu_te-thn Skewness

& it's coefficient by wsing Karl Pearson's and Bowley's method.

CO5 | Fram the given information student will able to calculate Percentage,

Simple Interest, Compound Interest and alsoable to calculate Profit or Loss

arising out a business transactions.

B.Com. - First Year Semester-ll
2T1: Statistics and Business Mathematics

Unit - | Statistics & Measures of Central Tendency
Meaning, Scope, Importance, Functions and Limitations of Statistics. Collection of
data, Tabulatien and Classification, Frequency distribution. Mean, Median, Mode,
Geametric Mean and Harmaonic Mean | Theory & Numericals)

Unit -ll Dispersion-
Meaning and significance of dispersion, Methods of measuring dispersion, Standard
Deviation, Quartiles, CQuartilc Deviation, Co-efficient of varation [Theory &
Mumericals)

Unit - 11l Skewness-
Absolute Measures of Skewness, Relative Measures of Skewness, Karl Pearson's
Coefficient of Skewness, Bowley's Coofficient of Skewness. {Numericals)

Unlit - IV Business Mathematics:-

1Moy B */jhﬁf
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Percentages, Simple Interest, Compound Interest, Profit/ Loss, (Numericals)

Note: Activity for subject/Chapter related [Workshop, Seminar, Guest Lecture, Group

Lriscussion|

Reference Books:

e
8.

e/

Fundamentals of statistics : 0. V. Elhance & Veena Hhance,

Statistics ' V. K. Kapoor : 5. Chand & Sons.

Statistics : B, Now Gupta: Sahitya Bhavam Agra,

Fundamental of Statistics ; 5. C. Gupta - Himalaya Publishing House,

Business Mathematics & Statistics : NEWE Nag & 5.0 Chanda - Kalyani Publishers
Statistics and Business Mathematics: Dr. Pramod Fating, Dr. Milind Gulhane, Or. Vijay
Bagde, Sir Sahitya Kendra, Nagpur

Problem in Statistics : Y. R. Mahajan: Pimplapure Publisher Nagpur

Statistics and Business Mathematics: Dr. Guthane, Dr. Chopde
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Bacheior of Commerce
B.Com (CBCS) = Sem ||
Course Type: Care Courze
Course Name: Business economics-|
Course Code 2T2

Course outcomes

CO1 | Students will be able to establish relationship between cogt and Output in short / long
n

CO2 | Studants will be able to differentiale batwaan varous Market structures

COC3 | Sludents will be able to determine prices under different market strustures

CO4 | Students will be able to explain basic concepts of macroeconomics

€05 | Stwdents will be measure nalicnal income using given data

ety

Unit 1:

Cost Analysis: Cost Concepts — Actual & Qpportunity cost, fixed costs and Varlable costs, explicit
and implicit costs, lotal, average and marginal costs, historical costs and replacement costs, shorl
run costs and leng run costs, accounting costs and economic costs, Delerminants of costs; Short
run cost-oulput relafionship; long run cost-output relationship; Economies and diseconomies of
scale — faclors causing. economies & de-economies; estmating cost output relatonship -
accounting method, enginecring method, econometric method

Linit 2

Market Struclures — Concepl, meaning, Definition, Classification of market structures, Perfect
Competition, Monopolistez Competition Product Differentiation, Oligopoly: Homogeneous and
Heteragenaaus Olgapaly, Price Rigidity in Qligopaly. Kinked Demand Curve, Monopaly Fealures,
Equilibrium. Difference betweon Pedect Competition and Monopoly

Unit 3;

Pricing Concepts- demand, cost of production, abjective of firm, gavernment policy, nalure of
competition, Cournot's Madel, Collusion Model, Leader- Follower hodel; Price datermination
under parfect competibion, Price determination under Monopolistic competition; price
detarmination under monopoly

Linit 4:

Introductory Macroeconomies: Concept of inflation, employment, money supgly, monetary palicy,
fiscal policy. Balance of payments, Nabonal income, consumption function. Savings and
Investment - equality between savings and investments. Delerminants of Mafional income,
Measurement of rational income

Feferances:
1. Business Ecanomics, H L Ahuja, 5 Chand Publishing

2. Micro Economics, PN Chopra, Kalyani Publishers, ;
3.Micro Economics, D D.Chaturved), Galgota Publshing Campany m

4.Fnnciples of Economics, DM Mithani. Himalaya Publishing House.
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B.Corn. [{Cholee-Based Credit System)
Semester Il
Course Type: Ability Enhancement Course
Course Name: Commercial Services
Course Code:; 2T5 = A

Course Qutoomes:

| C01 | The Students will be able te understand the concept of commercial services and their
; practical importance

CO2 | The students will be able to evaluate the currentl and emerging trénds in Aviation and
Hospitality services, =

€03 | The students will be able to interpret the trends, role and importance of Information

| Technalogy Enabled Sarvices (ITES). o

CO4 | The student will be able to analyse the effect of the new innovative services on the

banking and insurance sector, _ )

CO5 | The students will be able to apply the concepts, functions and techniques of the

Marketing Mix of Services,

Syllabus:
UNIT |

Commercial Services: Meaning, Characteristics, Scope and Classification of Services,
Emerging Trends and Importance of the service sector in India.

Marketing Mix of Services: Product, Place, Price, Promotion, People, Process of Services
delivery and Physical evidence.

Career Opportunities: Factors for growth of Service Sector in india and Career Dpportunities
in Commercial Services.

UNIT il

Aviation Services: Role and Importance, Current Trends, Challenges and Future Opportunities
in India, Government initiatives Lowards the aviation industry.

Hospitality Services: Diversity of Hospitality Industry, Role and Importance, Emerging Trends,
Challenges and Future Opportunities in the Indian Hospitality Industry

UNIT Il

Information Technology Enabled Services (ITES): Overview and Current Trends of ITES, Role
and Impoertance of ITES.

}_rﬂ
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Concept and Scope af Business Process Qutsourcing (BPO}, Knowledge Process CQutsourcing
[KPD), Legal Process Qutsourcing (LPO} and Enterprise Resource Planning [ERP).

Challenges and Future Opportunities for ITES in India.

LINIT IV

Banking Services: Overview and Importance of Banking Services with respect to recent
developments inIndia. Concept of Credit Cards and its usage and No Cost EMI system, Effects
of Privatization on Banking Services in India.

General Insurance Services: Concepl and Role of General Insurance Services, Growth and
development due to the emergence of Online platforms in Insurance services. Impact of the
opening of the Insurance sector for private players.

Reference Boolks:

Service Sector in Indian Economy: Talluru Sreenivas, Discovery Publishing House

The Service Sector in India's Development: Gauray Nayyar, Cambridge University Prass
Service Marketing: 5.M. Jha, Himalaya Publishing House

sService Sector Management: C. Bhatlacharjee, laico Bopis

service Sector Management: Sanjay Patankar, Himalaya Publishing House
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QUESTION PAPER PATTERN
BCOM —1: SEMESTER |
17T2- Commercial Firms
TIME: 3 Houirs] IFull Marks:- 80
M.B. — 1) All questions are compulsory.
Z) All questions carry equal marks.

1.

(@} UNIT—1 08 Marks
(B) UNIT —1 D& Marks
OR
{c) UMIT = | 16Marks

L2,
fa) UMIT — 1 OF Marks
(b) UNIT = || 08 Marks
(]
{c) LINIT — | 16Marks
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(a) UNIT — 1l D8 Marks
{b) UNIT = 11 O Marks
OR
] UNIT — I 16Marks

4.
{a) UNIT ~ IV 08 Marks
(b) UNIT — IV 08 Marks
OR
(e UNIT =1 16Marks

0.5
a) UNIT — | 04 Marks
B} UNIT— 11 04 Marks
) LINIT = 11l 04harks
d] UNIT - IV 04 Marks






Bachelor of Commerce
B. Com. (CBCS) = Semester ||
Course Type: Ability Enhancement Course
Course Name: Fundamentals of Banking
Course Code:; 2T5 -8

Course Outcomes:
_ﬁjl The students will ba able to Classify Banking Functions
o2 The students will He aware of "'r-;pcs. of Bank Accounts and its Eligibility.
co3 The students will be aware of Bank Account Procedure for Opening, operating,
Transfer and Closing
o4 __'I:hp students will be Know of Types of Bank services for the Customers .
.-El}E The students will be enlightened regarding the new conceplts introduced in the
banking system.
|

Unit |; Evolution of Bank

1) Evelution of Bank , Nature, Meaning, Defintion of Bank,

) Types of Bank — Public Bank, Private Bank, Commercial Bank, Co-operative Bank, Postal
Bank, Agriculiural Bank,

3| Functions of Banks — Primary, Secondary

4| Role of Banking in Fconomic Development of India.

Unit lI: Bank Accounts Types and Handling Procedure

1) Sawving Bank Account ~ Meaning and Importance of 58 Account , Fligihility for open 5B
Accaunt

2] Current Account- Meaning and Importance of Current Account , Eligibility for open
Current Account

3} Fixed Deposit Account- Meaning and Importance of FD Account , Eligibility for open FD
Account

4} Recurring Deposit Account - Meaning ard Importance of R0 Account | Eligibilivy Tor
open D Account

Hh‘\fg _
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Unit Ill: Procedure for opening and Operating transfer and closing of Accounts

1l

2l

3
4)

Procedure for opening of account Know your customers Morms [KYC Norms),
application forms, Introduction, Proof of residence, Specimen signature and
Momination

Procedure for operating accounts- Pay-in slips, Withdrawal Slips, Issue of Pass book,
Issue of cheqgue book, Issue of fixed depesit receipt, premature encashment of fixed
deposits , Procedure of F.0., Repayment of Term Depasit (F.D] on Due date with
interest,

Transfer of accounts — Transfer of accounts to other branches, Other Person

Closing of Accounts - Normant accounts, Zero Balance, Bounced chegue or overdrafls,
suspected ldentity Theft, Criminal Conviction, Change at the bank, Death of accaunt
Holder.

Unit 1V: Customer Services

1) Fund Transfer- Bank Draft, Meaning, Procedure of lssue and Encashment of Demand
Draft.

2) Online Banking- Meaning, Procedure of IFSC systems, RTGS/NEFT

3) Safe Custody and Safe Deposit Lockers — Importance and Need, Fro cedure of Opening
Jperating, Closing . Documentation

4) Handling Foreign Exchange Transaction = Meaning and importance of horeign Trade,
Ranks role in foreign Trade, Foreign Exchange and Exchange Rates.

Recommended books

= Practice and Law of Banking, G. §. Gill

» Banking: Law and Practice, P. N, Varshney

s Banking: Law and Practice in India, Tannan

e Banking: Law and Practice in India, Maheshwari

* Banking: Law and Practice, Prof. Mugle

& Banking and Financial System, Vasant Desai.

» Fundamentals of Banking, DR. R. 5. 5. Swami

* Report on trends and progress of banking in India- RBI Bulletin.
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Bachelor of Commerce
B. Com.[CBCS) - Semoestor -1
Course Type: Skill Enhancement Course
Course Name: Financial Markets operation
Course Code: 2T - A
Course Outcomes

Eﬁ;_ The student will be able to explain the importance of financial Institutians
Lo2 The student will be able to interpret the structure of Fnancial Regulations in India
€O3 The student will be ahle ta explain the impartance of financlal Markets |
Co4 | The student will be able to distinguish betwesn primary anil secondary capital markets
| CO% The student will be able to Identify the Components af money markets

UKIT 1 Financial institutions and regulatory bodies:

Institutions: (Meaning and functions) Merchan Banks, Invesiment companies, Management
Investment COMpanies, Development banks, Mulual Funds. Regulators: (functions, scope, roles
and responsibilities) RBI, SERI, IRDA, PFROA ({Functicns, Scope, Rales and responsibilities|

VML 2 Capital Markets- Primary Markets

Meaning, Role and importance, Compesition, instruments, Mew Issue Market: Features,
objectives and furictions, Constituents or players, Modes of procuring long term funds;
Public issue, Rights issue, Borus issue, Private placement.

LINIT 3 - Capital Markets - Secondary Marlcets.:

Meaning, Rale and Importancs, Functiong of the stack exchange, Listing of securities and its
benefits, Stock market indices, Types of dealmgs, 1ypes of securities traded on the indian
stock exchanges, Comparison of the three excha nges (BSE, MSF, OTCEN

UNIT 4: Money Markets:

Meaning, features of organizced and uncrganised meney markets Instruments: Treasury Bills,
Certilicate of Deposits, Commercial Paper, Call maney Commercal bills, Inter-corporate
deposits, Inter-bank participation certificatos, Credit Rating Agencies: Meaning and role of
such agencies. A brief idea about: CRISIL ICRA,

Supeested Books

Ffinancial Market Operations by Alok Gaval, Mridula Coyal; VE Glabal Publications
Fimaricial BMarket Operation by D, .M. Sahal S6PD Publishing House

Financial Institutions and Markets: Structure, Growth and Innovations by | M Bhale and
Jitendra Mahakud; McGraw HIll Eduration
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B.Corn {CBCS) - Semester |
Course Type: Skill Enhancement Course
Course Name: Skill Developrment
Course Code:2Th-R

Course Qulcomes

e The Students will be able to relate the concept of skill developrment and its importance

€02 | The students will be able to interpret the problem solving techrique and multiple approaches to
_|creativity, . = o
CO3 | The students will be able ta rolate importance of communication skills for interpersanal
. :ummunimlim
COd- | The mrdent will be able to anah-se team hl.-h-um:ur rand impact of empewe rment and dfregalhm

| €05 | The students will be able to explore varicus skill developmen: avenues,

Linit 1:

Intreduction to skills & personal skills, developing self awareness on the lssues of emational intelligence,
seff learning styles, values, attitude towards cha fnge, learning of skillsand applications of skills,

LINET - 2:

Problem solving and bullding relationship: Problem solving, creativity, innovation, steps of anabytical
prablem sofving, limitations of analytical problem salving, impediments of ereativity, multiple approsches
tocreativity, conceptual blocks, conceptual block bursting, Skills development and application for above
Argas;

LIRIT —3:

Bulding relationship Skills for developing positive interpersena communication, Importance of
supportive communicalion, coaching and counseling, defensiveness and disconfirmatiaon, princples of
support ve: communications, Persosal injerview management. Skill analysis and: application on above
areas.

LINIT —4:

leatm bulilding: Develaping teams and team work, athvantages of team, leading team, team membership,
Empowering and delegating: Meaning of empowerment, dimensions of empowerment, how to develop
empowerment, inhibiters of empowerment, delegating works. Skills development and skill application an
above areas.

M



Suggested Books:

V.5 P, Rao Managenal Skills Excel| Books, 2000, New Dethl

2. David A Whetten, Cameron Developing Management skills, PHI 2008

1, Ramnik Kapoor Managerial Skills Path Makers, Bangalore

4. Kevin Gallagher, Skills development for Business and Management Students, Oxford, 2010
5. Monipally, Muttthukutty Business Communication Strategles Tata MeGraw HIll

& McGrath E_H. (8th Ed.. 2011}, Basic Managerial Skils, Prentice Hall India Learning Private
Limitad

7. Whetten D. (8th Ed,, 2011), Developing Management Skills, Prentice Hall India Learning
Frvate Limited

8. Gulati 5. {2001), Corparate Softskills. Rupa Publicatian Pvt Ltd

9 Gallagher (2010), Skills Development for Busiress & Managament Students, Ondord Univarsity
Fross
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